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WHY INSPIRATIONAL WOMEN?

Share your successes, career highlights, your journey. You likely 
have a book in you already. And we know you are already ‘there’. 

But do other women following know this? Can you help lift them up 
to achieve success as well? 

We can try to mentor other women one by one, or be part of a 
growing movement to help hundreds achieve greater heights, 
talented and promising women, with our stories.

You have the story.

You have the success.

Share it. Increase your reach. Be seen and be heard.



ABOUT YOUR TEAM
Publisher, Clare McAlaney, reached international brand and marketing leadership during her career, 
and is passionate about the power of stories. She has worked with key authors and brands from 
Cadbury to Bulla Dairy, to Sophie McNeill (ABC Foreign Correspondent), to Carol Cooke (three-time 
gold medal Paralympian, scooping two at Rio alone, as an over 50-year-old with MS).

Today, Clare is an entrepreneur, building a $500,000 marketing and branding company from a custom-
built studio at her property in Melbourne. These days, she lives between Perth and Bali where she has 
a villa, managing a company that is growing at such a rapid rate, she will need to shortly relocate to 
Perth full-time.

In just three years, she taken her Creatavision Publishing to producing 15 printed and ePub books. 
Inspirational Australian Women is the second in the series and will be twice the size, distributed 
nationally, and promoted heavily.

It is your opportunity to share your powerful story by either selling the book at speaking engagements, 
or giving to your staff or clients. It is about you, your story, and encouraging other women to reach high.

Professional writer, Carmen Jenner, has interviewed successful Australians for a decade, from Marcus 
Graham (All Saints, Jack Irish) to Shayna Blaze. Her writing style is warm, inviting, and draws out the 
inspiration of the interviewee. She is also skilled in enhancing your brand voice. She will spend time 
interviewing you (after you have answered some simple preliminary questions). It is the perfect way to 
seg-way into a published book, if that is your goal, or to simply be part of the business community of 
women who give back.

Creatavision Publishing books have attained bestseller status on Amazon, where one has sat in 
the Top 10 for nearly two years and Indonesia. Books regularly sell upwards of 2,000 copies, which 
is the number that ‘makes’ a bestseller by Australian standards. The 2017 edition will be distributed 
nationally via Dennis Jones & Associates, one of Australia’s most successful distributors and with whom 
Creatavision Publishing are aligned.



FACT#1
BOOKS ARE BACK!

33% of 
Australians 

read books for 
entertainment/

information in 2015, 
up from 21% in 

2012 

Books are 
in the top #3 
entertainment 

choices of 
Australians (2015)

PR (print, TV, 
social media) is 

easier than ever, 
once published

Leading 
Millennials LOVE 
eBooks with 37% 
purchasing one in 

last 12 months

Magazine 
readership online 
and printed has 

declined year on 
year since 2012

Deloitte Media Consumer Survey 2015



BUILDING YOUR BRAND VOICE
Attaining and retaining good staff is a challenge that every business knows. The more your brand voice 
reaches your market, particularly from MillennialS through to X-Geners, and engages with them, the more 
effective this becomes. The voice is more than how you look. It is what you say. It is your story.

Likewise, forming partnerships with companies from small to medium size is often a challenge. Do they 
have the depth, ability and reach needed to attain your own goals? Do their values align with yours? 
Sharing your story creates a connection. Highlighting your values not 
only inspires, but draws the right people to your brand, and you. It also 
puts the spotlight on your special skills and successes, whether for your 
existing employer, future board position, or next corporate client.

Potential customers, and every touch point you have with your brand, 
matters. If women between 28 and 49 are your star clients, having 
credibility at all levels of your business is essential. 

A book is like a silent word of mouth, and much longer-lasting than a 
magazine. It enhances your brand, from partners to customers to those 
who refer your brand, or will engage with it in the future.

Inspirational Australian Women’s distribution cuts through social media 
into national bookstores, and is carried across to Business Women Australia’s rapidly growing network. 

eBooks extend into the leading Millennials market, who have embraced eBooks with a passion since 
2014, up from 21% purchasing one in 2014, to 37% in 2015. Xers are not too far behind them, increasing 
to 27% from 24% in 2014.

Every touch point with you and your brand matters. Reaching audiences is harder than ever before. 
Unless you engage on a new and interesting level, cutting through the clutter is expensive and time-
consuming. Put your story in yours, and your company’s, hands.

Bookshops
Amazon

eBook/print book
BWA promotion

Social media
Launch

You

X-Geners
Y-Geners

Entrepreneurs
SMEs

Industry Peers



FACT#2
WE WANT TO FEEL COMFORTABLE

Endorsements 
are rated as 

influential by 27% of 
respondents - your 

story matters

Word 
of mouth 

influences 80% 
of decisions - your 
story boosts your 

brand

Who you 
are seen with 

counts - we are only 
offering this to truly 
successful women

Clients and 
top staff want 

authentic, lasting 
connections in 

familiar places and 
communities

Customers want 
you to show, not 

tell - your story is an 
invaluable way of 

sharing

Deloitte Media Consumer Survey 2015



BEING PUBLISHED HELPS YOU STAND OUT
Being published is a unique marketing tool - lots of people 

talk about it, few actually do it. It is far more cost-effective 
than many marketing campaigns that have a short life.

Your image is created with every word you (and your 
staff, partners, customers and suppliers) speaks and 
thinks! Your story is a way to influence that image.

Being published is a huge advantage for businesses. It 
lends credibility and allows them to send new material to 
journalists. They can get great lead generation, increase 

brand values and be a powerful brand voice. Being published 
works in a way that a press release can’t of its own.

Nurturing your publishing success and helping you 
on your journey is as important as being published. 

Inspirational Australian Women does just that.



HOW DO I PARTICIPATE?
Easy!

• Connect with us via www.
creatavisionpublishing.com/inspirational-
women-2017

• Decide if you want to be a sponsor or 
contributor

• If required, Clare will make an 
appointment with you or someone at your 
company to answer any questions

• Total cost is just $1,950 for contributors, $1,000  for sponsors

• Answer questions provided. Don’t worry, it will not take much time and helps Carmen bring your story to life.

• Make a time for an interview with Carmen Jenner, author and professional writer

• Provide a high-res photograph (or we can arrange one to be taken with one of our photographers at a small 
additional cost (direct to photographer))

• Attend the launch party 8 March, 2017 in Perth! (Melbourne tba)



CONTRIBUTOR INCLUSIONS
• Interview, and professionally written and edited article of your 

story, valued at $600

• Five fully designed and laid out pages, including one full 
image page and approximately 1,000 words, valued at $2,000 
($400pp).

• $450 toward joining the Business Women Australia community 
(covers one full year if you are committed prior to December 31 
as Pearl Member) - you may personally take this, or allocate it 
to a staff member.

• 10 copies, valued at $29.95 each, and ability to purchase 
additional copies at wholesale price, for you to resell or give 
away

• National distribution via Dennis Jones & Assoc, including 
Booktopia, plus Business Women Australia website and events 

• Ability to promote your eStory via PDF and/or eFlip book on 
website and to media

• Social media backing on Business Women Australia website, 
including promotion of your story throughout 2017-2018 for 12-
16 months (must have/be a member in order to participate)

• Opportunity to participate in huge launch 8 March 2017 in Perth 
(in 2016, there were over 170 people)

• Opportunity for media coverage in lead up to launch with our 
PR and social media campaign

Pictured: Publisher/Author Clare McAlaney at official launch 2016

TOTAL VALUE $3,345



SPONSOR INCLUSIONS
• Interview, and professional written article of your business, 

valued at $350

• Two full pages in the book (more on application if required).

• Five copies, valued at $29.95 each, and ability to purchase 
additional copies at wholesale price, for you to resell or give 
away

• National distribution as per contributors

• Social media backing on Business Women Australia website, 
including promotion of your business throughout 2017-2018 (12-
16 months) and recognition as book sponsor on all Creatavision 
book banners and sidebars

• Opportunity to participate in launch 8 March 2017 in Perth (in 
2016, we had over 170 people)

• Opportunity for media attention in lead up to launch via 
Business Women Australia and Creatavision Publishing with 
our PR and social media campaign

Pictured: 2016 contributor, Sophie McNeill, ABC Foreign Correspondent



WHAT WE NEED
• 300DPI photograph of you or your business - Creatavision 

Publishing can assist you in this process

• You may use one of our photographers if you wish to update 
your photograph, at a reasonable price

• Deposit of $500 - apply via www.creatavisionpublishing.com or 
contact Clare McAlaney to arrange payment

• Full payment by 14 February, with optional split payments, up to 
three (by arrangement)

• Completion of your questionnaire

• A scheduled time for you to be interviewed by Carmen Jenner, 
author and professional writer

Popular blogger, Rayne Embley, sponsor 2016



APPLY NOW! 
SPOTS WILL FILL 

FAST
Join this legacy of women making a difference.

A book reaches into the hearts and minds of others who follow in 
your footsteps. They need a light. Your success, no matter how small 
you think it might be, is that light. Step up and then look back, and 
reach down. Pull up the stars of tomorrow.

It was an honour completing the first edition in March 2016.

I am hugely excited about this next edition. March 2017 will be upon 
us before we know it. Start the year with your social media and PR 
campaigns established. 

I look forward to working with you, to make 2017 your success.

        Clare
Owner, author and publisher
www.creatavisionpublishing.com



APPLY NOW!
WWW.CREATAVISIONPUBLISHING.
COM/INSPIRATIONAL-WOMEN-2017



PR 2016
We are committed to spreading the news 
as far and wide as we can! Some of the 
participants achieved their own PR as 
well. Media loves it if you are published or 
recognised. Here is a sample of where we 
were! Good PR is also about being listed in 
national bookstores.

Double page spread Sunday Times plus Perth Now online listing and social media

Leah Rando in The West Australian Regional


